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CPMA reacts to the government’s proposed measures to stabilize food prices 
 

October 6, 2023 (Ottawa, ON) – Canadian Produce Marketing Association (CPMA) recognizes the federal 
government’s attempt to alleviate the impact of rising food prices in Canada via the October 5th 
announcement. While CPMA is supportive of improved data collection and the development of a 
Grocery Code of Conduct we have significant concerns with other elements of the proposed strategy 
including potential discounts, price freezes, price matching, and the development of a Grocery Task 
Force. 

Implementation of discounts, price freezes, and price-matching campaigns, without considering full 
supply chain impacts, will not help in lowering food prices and will add more financial burden 
throughout the domestic and global supply chain including fresh produce growers who are already 
struggling under significant increases to production costs.  

According to a report released by the Global Coalition of Fresh Produce comprised of fresh produce 
associations including CPMA, the inflationary pressures Canadians are facing are also being felt around 
the world and this is due to the increase in the costs of production of fruits and vegetables.  

In addition, further information is required to determine the value of the Grocery Task Force that 
supports consumer advocacy. CPMA recognizes the efforts of existing groups within the Canadian 
marketplace supporting consumer interests; duplication of these efforts and adding more costs to a 
burdened supply chain must be considered before institutionalizing a new structure.    

“The federal strategy has some gaps and the produce supply chain partners have not been consulted, if 
produce is included in any price freeze model it will impact the flow and availability of produce in 
Canada,” said Ron Lemaire, CPMA President. “We are a global food system and a full food supply chain 
approach is necessary to address food prices as well as federal government multiple policies which have 
added to the end cost to Canadians.” 

CPMA does appreciate the government's recognition of efforts made by industry to develop and 
implement a Grocery Code of Conduct. Federal funding is necessary to launch this tool that will support 
fairness and transparency across the industry. This necessary industry tool is a long-term solution that 
will support companies in their efforts to sell and market grocery items in Canada. 

Additionally, CPMA is supportive of building a database to access information on food prices and cost 
breakdowns to enable the government to make informed decisions around food policies.   

CPMA continues to collaborate with its members and partners from Canada and around the world to 
address issues that impact Canadians’ access to food. 
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Manager, Communications and Market Research 

https://producecoalition.net/wp-content/uploads/2023/09/Producer-Costs-and-Prices-Report.pdf


 
Canadian Produce Marketing Association  
Cell: 613 878-3312  
Email: mkokonya@cpma.ca 
 
About the Canadian Produce Marketing Association 
Based in Ottawa, Ontario, CPMA is a not-for-profit organization that represents a diverse membership 
made up of every segment of the produce industry supply chain who are responsible for 90% of the 
fresh fruit and vegetable sales in Canada. CPMA is fortunate to represent a sector that is both a 
significant economic driver for communities and that also improves the health and productivity of 
Canadians. 
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